
The mediating variable, perceived usefulness is meditating for four paths, and each of these paths is 

statistically significant. It acts as a mediating variable between compatibility and attitude towards using 

through the path C→PU→ATU (t value = 2.666, p value = .007). It mediates between upper management 

support and attitude towards using through the path UMS→PU→ATU (t value = 11.894, p value = .000). 

On the thirdinstance, it mediating between training and education and attitude towards using through the 

path TE→PU→ATU (t value = 6.146, p value = .000). Further, on the fourthinstance, it mediates between 

technological competence and attitude towards using through the path TC→PU→ATU (t value = 6.161, p 

value = .000). 

It is observed that perceived ease of use in the modified conceptual model is meditating for ten paths and 

each of these paths is statistically significant. Perceived ease of use is mediating between five exogenous 

variables, namely relative advantage; complexity; compatibility; training and education; and technological 

competence with the other mediating variable perceived usefulness. Perceived ease of use acts as a 

mediating variable between relative advantage and perceived usefulness through the path RA→PEU→PU 

(t value = 6.664, p value = .000). Perceived ease of use acts as a mediating variable between complexity 

and attitude perceived usefulness through the path CXR→PEU→PU (t value = 2.699, p value = .000). 

Perceived ease of use acts as a mediating variable between compatibility and perceived usefulness through 

the path C→PEU→PU (t value = 5.472, p value = .000). Perceived ease of use acts as a mediating 

variable between training and education and perceived usefulness through the path TE→PEU→PU (t 

value = 5.828, p value = .007). Perceived ease of use acts as a mediating variable between technological 

competence and perceived usefulness through the path TC→PEU→PU (t value = 7.476, p value = .000).  

Further, perceived ease of use is mediating between the same five exogenous variables, namely relative 

advantage; complexity; compatibility; training and education; and technological competence with the only 

endogenous variable attitude towards use. Perceived ease of use acts as a mediating variable between 

relative advantage and attitude towards use through the path RA→PEU→ATU (t value = 7.56, p value = 

.000). Perceived ease of use acts as a mediating variable between complexity and attitude towards use 

through the path CXR→PEU→ATU (t value = 3.628, p value = .000). Perceived ease of use acts as a 

mediating variable between compatibility and attitude towards use through the path C→PEU→ATU (t 

value = 7.971, p value = .000). Perceived ease of use acts as a mediating variable between training and 

education, and attitude towards use through the path TE→PEU→ATU (t value = 8.311, p value = .000). 
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Perceived ease of use acts as a mediating variable between technological competency and attitude towards 

use through the path TC→PEU→ATU (t value = 9.526, p value = .000).  

 It is evident that all these fourteen mediating effects in the model are statistically significant. Some of the 

useful inferences may be drawn from these mediating variables. 

 

6. Inferences and discussion 

This research identified relative advantage, complexity, compatibility, upper management support, 

training and education, and technological competence as important variables for affecting attitude towards 

electronic distribution system adoption using perceived usefulness, and perceived ease of use as mediating 

variables.  

It is observed that the technology has become very dynamic in hospitality sector. The hotel operator need 

not maintain the property management system hardware and software in the hotel premises with the 

advancement of cloud computing. Most importantly cloud computing gives the flexibility of changing and 

updating of hardware and software in real-time to the hotel operators. It is observed that small and 

medium hotel operators are concerned over their data security and not much assured of reliability the 

cloud computing technology. Dependency on third party is another major concern for hotel operators. 

High licensing and maintenance fees by some third party vendors are a discouraging factor for some hotel 

operators.  

 

7. Conclusions and future research 

Various marketing strategies, applications and marketing supports available through could computing 

shall be a major driver and differentiator among hotel for their visibility, customer interaction and positive 

reviews in various user generated contents in another few years. The standalone independent hotel 

operators or small chins shall opt for cloud computing for their economy on the total cost of ownership of 

purchasing and maintaining hardware and software. As hotel operators do not need to maintain hardware 

on their premises, they also do not need to have skilled personnel to maintain the same where they save 

money on payrolls. This research work gives a birds-eye view on the present and future status of cloud 

computing in hotel industry in India. Independent hotel operators need to overcome adoption challenges to 

take advantage of the technology. The vendors of could computing targeting hospitality industry must 
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match their service offering to the common expectations of the hotel industry in general which eventually 

open more business avenues and volume for them. 
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